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➢ 2023 Mailing Promotions

➢Academic Outreach: Direct Effect Program

➢Help Desk Integration

➢Elimination of USPS Corporate Accounts (USPSCA)

➢Hardcopy Postage Statements



USPS MAILING 

PROMOTIONS

The USPS Mailing Promotions 

encourage Marketers, Printers, and 

Mailers to use technology and print 

techniques in their mailings to drive 

better engagement with customers 

and boost results.



2023 PROMOTIONS WHAT’S NEW

• Discount: Increase

• New eligibility: Scent on the 

outside of the envelope

TACTILE, SENSORY,  

INTERACTIVE
• Timeframe: Moved from Jul –

Dec to Feb – Jul

• Eligibility: Add CRM/BRM 

inclusion incentive

• Discount: Add tier for reply 

mail inclusion

PERSONALIZED 

COLOR TRANSPROMO

DISCOUNT: 3% OR 4%DISCOUNT: 5%

INFORMED DELIVERY® RETARGETINGREPLY MAIL IMBA
EMERGING TECHNOLOGY 

& MOBILE SHOPPING

• Incentive for eDoc submitters • Incentivizes marketers to send 

out a postcard to a recent 

website or mobile app visitor 

that didn't convert.  

• Combined promotions

• Timeframe: Increase to 7 mos. 

(May – Nov)

• Discount: Increase tier pricing

• Encourage reply mail 

customers to adopt IMbA static 

or serialized barcodes. 

eDoc Submitter: 0.5% DISCOUNT: 5%DISCOUNT: 3% OR 4% DISCOUNT: 3% OR 6%

Discount Mailers: 4% 
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PROMOTIONS DEC JAN FEB MAR APR MAY JUN JUL AUG SEPT OCT NOV DEC

2023 PROMOTIONS CALENDAR USPS Marketing Mail® and First-Class® Mail Products First-Class®Mail Service Registration Period Promotion Period

TACTILE, SENSORY  

AND INTERACTIVE

INFORMED

DELIVERY®

PERSONALIZED  

COLOR TRANSPROMO

EMERGING

TECHNOLOGY

(now includes Mobile Shopping)

REPLY MAIL

IMbA™

RETARGETING

JAN 9 FEB 1 JUL 31

MAR 15 MAY 1 NOV 30

MAY 15 JUL 1 DEC 31

JUN 15 AUG 1 DEC 31

JUL 15 SEPT 1 NOV 30

JAN 9 FEB 1 JUL 31
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2023 

PROMOTIONS

GUIDEBOOKS

MODULAR

Distinct sections get you to the information 

you need, quickly and easily

CLICKABLE

Interactive tabs, buttons, and links take you 

directly to relevant content and resources

AVAILABLE ON POSTAL PRO

https://postalpro.usps.com/promotions

http://postalpro.usps.com/promotions


ACADEMIC 
OUTREACH 
January  2023





▪ March 1 – March 31

▪ Third year of competition

▪ Open to All Colleges & Universities

▪ Top teams win cash prizes for their 
club or department

Students complete any or all of the four 
Direct Effect® e-Learning courses to score points.

Currently Registered Schools

▪ Fundamentals of Integrated Direct Marketing
▪ Creating Direct Mail
▪ Applied Integrated Direct Marketing
▪ Activation Through Integrated Marketing



Direct Effect® Ambassadors:

Build the 
knowledge of 

future 
customers and 

coworkers

Generate
excitement 
around the 

mailing services 
industry

Reinforce the 
continued value 

of print and 
mail in the 

marketing mix

Get to learn 
directly from the 
next generation 

of marketers 
(and customers)



Classroom Speaker | Scheduled Engagements

Appalachian 
State University

Glen Swyers

Fayetteville 
State University 

Glen Swyers & 
Carl Boettner

University of 
South Florida

Moe Escandar

Florida A&M 
University

TBD

Bentley 
University

TBD

JAN MAR APRFEB

2023 TENTATIVE ENGAGEMENTS

Florida A&M 
University

TBD

SEPT

JAN 23 FEB 13 APR 11March 3rd TBD TBD



What is an Innovation Challenge?
A one-day event in which collegiate teams compete to 
solve a real-world marketing challenge for a live client.

What’s the benefit?

Who is involved?
Student teams, guided by their faculty advisors, 
will answer a challenge presented by live client 
ESPN, a world leader in sports programming 
across print, digital, and broadcast channels.

Marketing, business, and design students learn about 
modern mail and address a real-world marketing 
challenge, giving our next generation of customers 
foundational knowledge of the role and power of 
mail in the integrated marketing landscape. 

2/28/2023



WHO
Calling all collegiate marketing, 
communication, design, and business 
students and faculty located in North 
Carolina and surrounding areas.

WHAT
Join us for the North Carolina Direct 
Effect® Innovation Challenge (DEIC), 
where student teams from North 
Carolina colleges and universities will 
come together to create integrated 
marketing campaign concepts for a live 
client and see whose comes out on top!

LIVE CLIENT

WHEN
Friday April 21st, 2023
10:00 a.m. - 5:00 p.m.

WHERE
Charlotte, NC

WHY
Students who participate in a Direct 
Effect® Innovation Challenge:

• Gain real-world experience to add 
to their portfolios and resumes

• Present their creative concepts to 
a live industry client

• Network with industry executives



leadersconnectusa.com

✓ Put together Promotional Flyer

✓ Establish dedicated URL for 
Leadersconnectusa.com

✓ Obtained mentoring platform and 
software to matching profiles

✓ Created promotional video

https://vimeo.com/3ddigital/review/769646130/16b0ede724

Committee Activities: 

https://www.leadersconnectusa.com/
https://gcc02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fvimeo.com%2F3ddigital%2Freview%2F769646130%2F16b0ede724&data=05%7C01%7Cmargaret.m.pepe%40usps.gov%7Ce770b87b0cdd499834dc08dafb241eb3%7Cf9aa5788eb334a498ad076101910cac3%7C0%7C0%7C638098429959256467%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C2000%7C%7C%7C&sdata=XrULduo8R1E9pTOmEBFMslsS0pTTognSDFAJLI%2FbVl4%3D&reserved=0


Single Entry Point:

MSSC Help Desk Optimization & Integration

Streamline

Issue Resolution:

Allows for issues to be 

transferred between 

helpdesks and 

provides visibility

Customer Experience:Reporting & Visibility:

Provides additional visibility 

on help desk performance 

metrics, call queue times, and 

issue resolution. 

Utilize MSSC technologies 

& services to evaluate 

interactions to ensure 

quality service is offered, 

while capturing customer 

feedback through surveys 

offered.

Leverage the MSSC to 

offer a single point of 

contact to support 

commercial customers

Leveraging Technology

To simplify issue resolution for 

commercial mail customers, 

the MSSC is currently working 

to integrate the APV and eVS  

help desks within the MSSC  

by April 2023.

Contacting the MSSC Integration Flow

1-877-672-0007

MSSC@usps.gov
MDA@usps.gov

PostalOne@usps.gov

Includes Customer 
Care, MSSC, and  
FAST Help Desks

Customers Can submit requests
through the BCG via the 
MyMSSC Service Portal.

Incoming Calls 

MSSC IVR

1-877-672-0007

APV eVS Customer Care FAST MSSC

MDAs

MRCs

PostalOne
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Elimination of USPS Corporate Accounts
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The United States Postal Service is discontinuing the United States Postal Service Corporate Accounts (USPSCA) method of payment.

USPSCA includes
• Express Mail Corporate Accounts (EMCA) 

• Priority Mail Express Manifest Accounts (PMEM)

Timeline
• December 30, 2022- Close accounts that have been inactive for 12 months or longer

• March 31, 2023- Close accounts that have been inactive for 6 months or longer

• June 30, 2023- All remaining accounts will be closed

• July 9, 2023- NEW Option available– USPS Returns - Priority Mail Express will added as an alternative option for shippers with return volume

• July 10, 2023- Retail Software System will remove Corporate Account Functionality

Alternative Payment Methods
• Click-N-Ship

• Electronic Verification System (eVS)

• ePostage

• PC Postage

• Meter/Stamps

Resources
• USPS Product/Service Account Migration

• Contact Sales/BSN Representative (if assigned one)

• Local Post Office

• Balances (Refunds/Negative)

• Contact the Mailing Shipping & Solutions Center (MSSC) @ MSSC@USPS.gov

• Refunds will need a request for refund with a signed authorization on letterhead to include EMCA #, Business name and location

• Questions regarding the elimination of USPSCAs can be emailed to ShippingServices@usps.gov

mailto:MSSC@USPS.gov
mailto:ShippingServices@usps.gov
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➢FRN submitted and to be published mid-February

➢No hard copy statements after Jan 31, 2024

➢Postal Wizard and IMSB as free postal offerings

▪ Both systems have received updates and enhancements to 

provide a better customer experience

➢Will conduct extensive outreach and education to mailers

▪ Outreach and education to mailers will be tracked and 

monitored 
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Mailing Services Special Services New Solutions

Enhance the customer experience by 

improving operations, maintaining and 

growing volume through enhancements and 

initiatives, and improving the contribution for 

USPS largest revenue sources.

• First-Class Mail

• Marketing Mail

• Periodicals

• Letters and Flats

• EDDM

• Correspondence Mail

Provide continuous improvement of the 

USPS Special Services products and ensure 

alignment with the USPS Corporate Strategy, 

while meeting customer expectations.

• Business Reply Mail

• PO Box Service

• Hold Mail Service

• Registered Mail

• Address Change Service (ACS)

• Certificate of Mailing

• Certified Mail

Strengthen the value of mail through modern, 

streamlined new solutions that merge cutting 

edge innovations with the proven 

effectiveness of traditional mail.

• Promotions

• Academic Outreach

• NextGen

• Informed Delivery

• Direct Effect

Margaret Pepe

Executive Director

Product Management

Sheila Marano

Director

Special Services

Steve Mills

Director

Mailing Services (A)

Heather Lewis

Director

New Solutions
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